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Good Food Media Network Launches Restaurant Confidence
Index and Annual Good Food 100 Restaurants List
-Optimistic Outlook for Future Despite Disruptive YearDENVER (June 28, 2021) –The Good Food Media Network today released the results of its
newly created Good Food Confidence Index, benchmarking attitudes and outlooks for the
restaurant industry. The results were derived from the fifth annual Good Food 100 Restaurants
survey that gathered insights about the business and purchasing practices of chefs and
restaurants. This year’s assessment focused on the impact of COVID-19 on restaurants, their
workforce and operations.
The Good Food Confidence Index found that almost 90% of restaurant brands expect an
increase in revenues, 97% expect to hire employees, and 78% expect to increase good food
purchases.
“To say this was a challenging year for restaurants would be an extreme understatement. The
pandemic took its toll financially, mentally and physically for so many in the restaurant and
hospitality sector, and really exposed the vulnerabilities of the industry,” said Sara Brito, cofounder and president, Good Food Media Network. “As the world reopens, restaurants will
reprise their role as important community beacons, reminding us why they are the heart and
soul of our communities and the backbone of our local, regional, and national economy.”
Additional findings from the survey include:
•

Wellbeing Trumps Taste: Employee health and welfare was the highest priority for
restaurants, followed by food quality and taste and supporting the local and regional
economy. This is the first time in five years, that worker welfare out prioritized food
quality.

•

Common Challenges: The most common challenges for employees were
underemployment or unemployment and personal health, including mental health.

•

Handling Headwinds: 22% of respondents expect it to be either somewhat or highly
likely that they have to close one or more locations in the second half of 2021.

•

Economic Impact: The 124 participating restaurant brands in the Good Food 100
represented 196 individual restaurant locations across 33 states. Participating restaurant
brands reported spending $26.7 million on food in 2020. Total food purchases had a
$75.7 million economic impact on the nation.

•

Good Food Matters: The majority (98%) of the restaurants felt good food is incredibly
important for their brand. Participants similarly ranked the importance of sourcing from
other good food focused business.

Corresponding with the Confidence Index and COVID-19 Industry Impact analysis is the annual
Good Food 100 Restaurants List, based on participating restaurants’ self-reported annual food
purchasing data.

The Good Food 100 Restaurants analysis was conducted by the Business Research Division
(BRD) of the Leeds School of Business at the University of Colorado Boulder. For the full report,
visit the Good Food 100 Restaurants website.
About Good Food Media Network
Founded in 2016 in Denver, Colorado, Good Food Media Network is a 501(c)(3) nonprofit organization
dedicated to educating and inspiring eaters by cultivating a conversation around the people and
businesses changing the food system in order to grow the community for good food for all. We believe
that good food is about more than just taste. Truly good food is good for every link in the food chain: the
environment; plants and animals; farmers, ranchers, and fishermen; purveyors; restaurant workers; and
eaters. The organization’s marquee programs include the Good Food 100 Restaurants™ annual list of
restaurants and corresponding Industry Impact Report; Eat. Drink. Think. Events; Good Food Farmer &
Purveyor of the Year Award™, Good Food Farmer & Purveyor Guide™ and H.U.G.S. (Hospitality United
in Good Service). For more information, please visit https://goodfoodmedianetwork.org/. Follow Good
Food 100 Restaurants on Facebook, Twitter and Instagram.
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